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E-commerce is one of the most widespread forms of running business. It is worth 

noting, that you need a consumer confidence and the security of online payments for a 

successful business. Briefly described list of the advantages and disadvantages of e-

commerce is below. 

1. Different types of e-commerce. 

In the international e-commerce market different types of services are provided. 

The most popular are auctions, financial and banking services, tourism, medical ser-

vices, online payments, etc. E-business includes integration of information technology 

in the economy and international business. 
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Business dictionary for entrepreneurs (BDC) defines e-commerce as the process 

of buying, selling or exchanging products and services electronically-usually via the 

Internet or a mobile device. 

The structure of e-commerce depends on the participants of the transaction. There 

are main types of e-commerce: business to business (B2B), business to consumers 

(B2C), consumer to consumers (C2C), business to government (B2G). At the time of 

inception of e-commerce B2C was the most profitable and developing type. However, 

today the largest category of e-commerce is B2B. 

E-commerce models include online stores, catalogues of standard products, price-

lists, forms for the order registration and payment. 

2. Advantages of using information technology in business. 

National, private and corporate computer networks influence the formation and 

development of e-business. Today we can say that entrepreneur needs information 

technology to keep the business afloat. The Internet helps to identify and satisfy client 

requirements. 

There are many advantages of using information technology in business. Firstly, 

e-commerce benefit like being able to display best-sellers makes it easier to show off 

products to customers. Because today everyone has enough basic computer skills to 

make the deal on the Internet. Secondly, online shopping has 24-hour access. By being 

available at all hours, you can attract people who would normally pick up a product in 

stores, if the store were open. Also fast access to information and analysis enable the 

seller to understand and study the needs of consumers. Next on the list of e-commerce 

benefits is a wide sales market all over the world. This would increase the number of 

prospective buyers. Besides the advantage of e-commerce is a financial saving as the 

result of reduced number of intermediaries and reduction of rental. 

3. Payment systems in the Internet. 

The success rate of online business requires a reliable and efficient method of 

payment. There are the main groups of payment systems: payment systems based on 

plastic cards with a magnetic stripe; non-card payment systems; payment systems 

based on microprocessor devices. 
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To pay online with plastic card you need to enter your card details. The store will 

contact the bank to authorize and make your payment. Payment is considered complete 

following authorization your card. 

The most reliable method of payment is a smart card. Unlike a straight memory 

or protected memory card, a microprocessor smart card contains a central processing 

unit (CPU) and operating system that perform multiple functions while securing your 

data, assets, and identity. Also known as a Secure Element (SE), the chip is a miniature 

computer embedded in your card. Smart cards are needed to provide reliable service to 

cardholders. On the Internet this payment system is unpopular. 

4. E-commerce market. 

In recent years, e-commerce market is increasing at a rapid rate. China is the 

leader of the world market of e-commerce. It currently stands at $672 billion. 

According to the Kinsta (WordPress hosting company), a ranking of e-Commerce 

markets is as follows. 

Table 1 

The global market of e-commerce 

 

To sum up, information technology plays a major role in e-business. The interna-

tional e-commerce market is growing every year, and it has a positive impact on the 

development of the economy of the world. 

672

340

99 79
73 43 37 30 20 19

0

100

200

300

400

500

600

700

800

The global market of e-commerce, billion $

China USA UK Japan Germany

France South Korea Canada Russia Brazil



Центр научного сотрудничества «Интерактив плюс» 
 

4     https://interactive-plus.ru 

Содержимое доступно по лицензии Creative Commons Attribution 4.0 license (CC-BY 4.0) 

Список литературы 

1. Business dictionary for entrepreneurs (BDC). – URL: https://www.bdc.ca/ 

en/articles-tools/entrepreneur-toolkit/templates-business-guides/glossary/pages/e-

commerce.aspx 

2. Ecommerce Statistics for 2019 – Chatbots, Voice, Omni-Channel Marketing. – 

URL: https://kinsta.com/blog/ecommerce-statistics/ 

3. Магомедов Р.М. Тенденции использования информационных технологий 

в логистике // Р.М. Магомедов, С.В. Савина, А.Р. Неврединова // Самоуправле-

ние. – 2019. – №3, Т. 2. – С. 190–193. 

4. Фомичева Т.Л. Применение методов интеллектуального анализа данных 

и MACHINE LEARNING в борьбе с мошенничеством в банках // Т.Л. Фомичева, 

Р.М. Магомедов, Е.А. Викулина // Самоуправление. – 2019. – №3, Т. 2. – С. 337–

339. 

5. Магомедов Р.М. Программные обеспечения онлайн-сервисов в эконо-

мике совместного потребления (sharing economy) / Р.М. Магомедов, С.В. Савина, 

В.А. Асланян // Евразийский юридический журнал. – 2019. – №1. – С. 410–412. 

6. Магомедов Р.М. Анализ природы и перспектив развития рынка ICO / 

Р.М. Магомедов, С.В. Савина, Е.А. Деменкова // Экономика: вчера, сегодня, зав-

тра. – 2018. – №12А. – С. 262–267. 

7. Магомедов Р.М. Робоэдвайзеры как основа финансовых технологий бу-

дущего / Р.М. Магомедов, Т.Л. Фомичева, Н.М. Граур // Экономика: вчера, сего-

дня, завтра. – 2018. – №12А. – С. 256–261. 


