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C2eHepUPOBAHH020 paboue20 MeKCma U YNPANCHEeHUll Ha OMpabomKy J1eKCUKU u3 mMo-
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601’7161, 06)/7-187-[1/!8 JAEKCcUKe, Cmy()eHmbl-QKOHOMMCWle, MCKyCCI?’l6’€HHblﬁ uHmesnieKkm.

B coBpeMeHHOM BBICOKOTEXHOJIOTUYHOM MUPE JIFOIU UMEIOT AOCTYI K HH(pOpMa-
UK co Bcero mupa. OOpalieHne K HHOCTPAaHHBIM UCTOYHHUKAM HEOOXOAMMO CTYJICH-
TaM JUIS TTIOATOTOBKH JIOKJIAJIOB, pedeparoB M HayYHBIX PaOOT. AHTTIMHCKUIN SBISICTCS
CaMbIM TMOMYJISIPHBIM SI3bIKOM, HCIIOJIb3YEMBIM B HWHTEPHETE ISl CO3[aHUA KOH-
teHTa [5]. JIJist TOUHOro MOHKMMAaHUS HAYYHBIX U CHEHAAIM3UPOBAHHBIX TEKCTOB HEJI0-
CTaTOYHO 3HAHUA OO0IIero aHmMickoro. CTyIEeHTHl HESI3BIKOBBIX CIEIHUATIbHOCTEHN
TOJDKHBI OTJIIMYHO BJIaACTh MPO(deCcCHOHATbHO-OPUCHTUPOBAHHON JIGKCHKOM: ITOHH-
MaTh 3HaYCHHUE KIFOUEBBIX JIEKCMUYECKUX €JMHHI] B TEKCTE, a TAK)KE UCII0Ib30BaTh UX B
COOCTBEHHOW YCTHOM U / UJTM TUCBMEHHOM peyu.

OnHako OTBEAEHHBIX KOHTAKTHBIX YACOB B YHUBEPCUTETE HEAOCTATOUYHO, YTOOBI
00eCneunTh MOJIHYIO PELUPKYIISAIINI0 U3YYEHHON JIEKCUKU U PaCIIUPEHUE CIOBAPHOTO
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3araca CTYJICHTOB 3a CU€T padOThl C CHHOHUMAaMH, aHTOHIMAaMH U POJICTBEHHBIMHU CJIO-
BaMU JUIsl 3aJaHHBIX BhIpakeHUM. OIHUM U3 CIOCOOOB PEIICHUs JaHHOW MpoOIeMbI
ABIICTCS TIpuMeHeHne MeTtoanku Narrow Reading — «y3kocnennanu3upoBaHHOTO
yreHus» [1, c. 203].

Tepmun Narrow Reading Obut npensioxen CtuBenom KpamenoM. Yuénblit cun-
TaJl, YTO YTEHUE PA3pPO3HEHHBIX TEKCTOB MPEMATCTBYET MpOrpeccy CTyAeHTOB. BMecTo
storo KpailleH nmpeayioxKun 4uTaTh « HECKOJIBKO TEKCTOB HAa OJTHY TEMY WJIM LUKJIBI IIPO-
W3BEACHUM OMHOTO aBTopay [4, c. 1]. Takoil momxoa oOecreYrBacT PEIUPKYIISIIAIO
JIEKCUKH, YTO CIIOCOOCTBYET €€ MPOYHOMY YCBOEHHUIO. MccienoBanusi mokasaiu, 4To
«O3HAKOMJIEHUE YYAIIUXCS C TEMOU C MOMOUIBIO PsAJIa IUHTBUCTUYECKHU U CTPYKTYPHO
CXOXKMX TEKCTOB OKa3bIBACT MOJIOKUTEIIBHOE BIUSHUE U HA KOHTEKCTYaJIbHOE UCTIOJb-
30BaHUE CJIOB U BbIpaxkeHU» [3, c. 35].

UTOOBI MPOYHO YCBOUTH MPO(HECCHOHATIEHO-OPUEHTUPOBAHHYIO JICKCUKY, CTYJICH-
TaM HEOOXOJMMO HEOJJHOKPATHO BCTPETUTH JICKCUYECKUE €TUHUIIBI B 3HAYMMBIX KOH-
Tekcrax. [IpeacraBieHHblie B yueOHUKaX TEKCThI HE BCET/Ia 00€CIICUnBAIOT TOBTOPEHUE
KJIFOUEBBIX CJIOB W BBIPAXXEHUU B mpenenax moayis. /lanHas mpoOieMa MOXET ObITh
pelieHa ¢ TOMOIIBI0 OpPTraHU3aIMi CAMOCTOSITEIHLHOM PabOThI ¢ TEKCTAMU, CTE€HEPUPO-
BaHHBIMHU UCKYCCTBEHHBIM MHTEJUUIEKTOM 10 3aIPOCy MpEernoaaBaTesl.

Huxe npencraBiieH TEKCT A1l Y3KOCTIEUAIM3UPOBAHHOTO YTEHUS U 3aJIlaHUsl K
HEMY, KOTOpbIE MOYKHO MCIIOJIB30BaTh HA YPOKaX CO CTYIEHTaMU-IKOHOMUCTAMHU, 00Y-

yaromumucs 1o yueouuky « The Business 2.0» (3 moayins) [2].

Quality in business

Quality is a central concept in business, but it is often elusive. Many companies talk about quality as if it were an
enchanting promise that automatically attracts customers. In reality, quality is not a marketing slogan or a short-term fad.
It requires long-term commitment and consistent effort across all areas of a company, from product design and
production to marketing and after-sales service.

For many consumers, quality is something they take for granted. When a product works well, lasts long enough, and
meets expectations, people rarely think abeout the processes behind it. However, when quality is missing, the situation can
quickly sour. Complaints increase, customer loyalty disappears, and even strong brands may lose their reputation. This is
why quality management is not only about avoiding mistakes but about creating real value for customers

A commeon issue in modern business is planned or built-in obsolescence. This strategy involves designing products with a
limited lifespan so that customers are encouraged to replace them frequently. As a result, products may become
obsolete, meaning they no longer function, or obsolescent, meaning they still work but are outdated or unsupported.
While this approach can increase short-term profits, it often becomes a trap. Customers may feel disappointed or
cheated and begin to question whether companies care about quality for its own sake or only for financial gain.

Many businesses also struggle to balance quality and cost. High-quality materials, skilled labor, and effective quality
control systems are expensive. Roughly speaking, improving quality raises costs in the short term but reduces them in the
long term. Fewer defects mean fewer returns, less waste, and lower repair costs. Over time, this can lead to higher
customer satisfaction and stronger brand loyalty.

Quality in business is not limited to physical products. Services, communication, and ethical behavior also matter. A
company may offer reliable products, but if customer service is poor or employees are treated unfairly, the overall
perception of quality will suffer. In today's global and digital economy, negative experiences spread quickly through
online reviews and social media, making it harder for companies to hide low standards.

In conclusion, quality in business is complex and demanding. It cannot be achieved overnight and should not be treated
as a passing trend. Companies that invest in quality with genuine commitment are more likely to succeed in the long run,
build trust, and avoid the risks of short-term thinking.
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Puc. 1. Texer qis y3kocnenuanu3npoOBaHHOTO YTEHUS

[Tocne mpouTeHUst TEKCTa CTYNEHTaM HEOOXOIUMO OTBETUTH Ha 4 OTKPBITHIX BO-
IpocCa IO €ro COAEPKaHMIO U Ha 1 BOIIPOC, I1I€ HYKHO BBIPA3UTh CBOE MHEHHUE IO MO~
HUMaeMo# Teme. KimroueBas Tekcruka TeKCTa BBIZIEIICHA B BOIPOCAX KUPHBIM MIpU(HTOM

JJIA q)OKyCI/IpOBaHHH BHHUMAaHHUA CTYOACHTOB.

1) Why does the text describe quality as an elusive concept in business. and why is it more than just a marketing fad?

2) What happens when customers take quality for granted, and how can a lack of quality cause a situation to sour for a
company?

3) Explain the difference between obsolete and obsolescent products and how planned obsolescence can become a
trap for businesses.

4) According to the text, why can investing in quality increase costs in the short term but reduce them in the long term?

5) Do you think companies should focus on quality for its own sake, or is planned obsolescence sometimes acceptable in
today's economy? Why?

Puc. 2. 3aganue 1

Jlanee cTyaeHTaM OpeajiaracTcs MPoOYuTaTh S5 MPEII0KEHUM U ONPEeTUTh, Mpa-
BUJILHO JI B HUX YIOTPEOJICHBI BbIJICJICHHBIC JIGKCHUECKUE eAMHUIIBI. HerpaBuibHbIe

IMPCIIOKCHUA H€O6XOI[I/IMO HCIIPABUTB.

1) Their parents only stayed together for the sake of the children.

BepHo HeBepHo

2) When the economy soured, donations to the charity increased.

BepHo HeBepHo

3) The answers to these questions are elusive and easy to remember.

BepHo HeBepHo

4) Gas lamps became obsolete when electric lighting was invented.

BepHo HeBepHo

5) When you adopt a pet, remember that it's a big commitment.

BepHo HeeepHo

Puc. 3. 3aganue 2
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Crenyrouiee 3ajaHie HaMpaBIeHO HA pabOTy C POACTBEHHBIMU CJIOBAMH. Y YaIllu-
ecs JOJDKHBI 3allOJIHUTh Talnuily, 00pa3oBaB (OpMbI CyIIECTBUTEIBHOTO, MpHJIara-

TCJIBbHOI'O M IJIaroJja.

Noun Verb Adjective
committed
- faddish
obsolesce
struggle
enchant enchanted /

Puc. 4. 3aganue 3
3areM CTYICHTHI BRIOMPAIOT U3 ABYX BapHAHTOB CJIIOBO, KOTOPOE Oy/IEeT COOTBET-

CTBOBATb KOHTCKCTY.

1} v speaking, the population of this town has doubkled.

21 It's the story of a ~ artist who marries a rich woman.

3) She's too smart to fall into the v  of working without pay.

4) Access to clean, safe water is not something to ~  for granted.

5) In recent years, eating gluten-free has become a major v  linked to weight loss.

Puc. 5. 3aganue 4

3aBepiiaercs padoTa ¢ TEKCTOM 3aJaHUEM, B KOTOPOM TpeOyeTcs BIHUCATh B MPO-
ITyCKHU HY>KHOE CJIOBO.

1) Quality requires long-term and consistent effort across all areas of a company.

2) Acommon issue in modern business is planned or built-in

3) Customers may feel disappointed or cheated and begin to question whether companies care about quality for its own

or only for financial gain.

4) As a result, products may become . meaning they no longer function, or . meaning

they still work but are outdated or unsupported.

5) However, when quality is missing, the situation can quickly
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Puc. 6. 3amanue 5

JlaHHbIE yIpa)KHEHUS CTYEHTBI MOTYT BBIIIOJIHATH CAMOCTOSATENBHO, 0€3 ydacTus
IpEeroaBaTeliss Kak Ha OYHBIX 3aHATHSX, TaK M B KauyecCTBE JIOMAallHEH paboThl (Ha
mwiarpopme «B3HAHUA» unu B pacnieuataHHOM BUJE).

B 3akitoueHne Xo4eTcst OTMETUTD, YTO UCIIOJIb30BAHNE METOJUKHU Y3KOCIIEIUAIH-
3UPOBAHHOTO YTEHHS JAET CTYIEHTaM BO3MOXXHOCTb YBHJIETh (PYHKIIMOHHUPOBAHHE
KJIFOUEBBIX JICKCHUECKUX €MHMI] B 3HAUMMBIX KOHTEKCTAX, a TAKXKE aKTUBHO 1MOpado-
TaTh C JIEKCUKOH B psje ynpakHeHUH. [ eHepanus TEKCTOB C MOMOUIbIO UCKYCCTBEH-
HOTO HMHTEJIEKTa MO3BOJISIET 00ECIEUNUTh YaCTHOCTh TTOBTOPEHUH JIEKCUYECKUX €U~
HUI U aJallTUPOBATh MaTepUall MoJl ypoBeHb oOydatomuxcs. [Ipu rpaMoTHOM nHTErpa-
MU B y4eOHBIN MpoLecc JaHHBINA MOAX0/ OyAeT criocoOCTBOBATh PELUPKYIIALUHN JIEK-

CUKH ¥ PaCIIMPEHUIO CIIOBAPHOIO 3amaca CTYJICHTOB.
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